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PRESS RELEASE

Pylote wins the Pharmapack Award 2016 for PYCLEAR™ PROTECTION
in the “Best Exhibitor Innovation” category

Toulouse, 10™ February 2016 — At the Pharmapack Europe 2016 awards ceremony, Loic Marchin,
Pylote’s CEO Pylote collected a prize in the Best Exhibitor Innovation category for « Patient
Protection & Cost-Efficiency ».

The award given by the expert Jury at Pharmapack confirms PYCLEAR™ PROTECTION as a
breakthrough innovation that replaces antimicrobial preservatives used in many pharmaceutical
specialties or in cosmetic and food products” commented Loic Marchin, Pylote’s CEO, adding that
‘the Jury’s cost efficiency award illustrates the fact that our technology requires no change in
packaging nor to the existing manufacturing process.

Unveiled for the first time at Pharmapack Europe 2016, PYCLEAR™ PROTECTION provides an
ideal “eco-friendly” answer to the regulatory authorities’ requirements who are looking to remove the
use of preservatives. It is highly suited for multi-dose eye drop flasks, catheters and nasal used
preparations and provides patients with efficient protection when receiving treatment.

At this year’s Pharmapack Awards the professional Jury members were:

* David Dronneau (Technology, Innovation, Process & Solution Head in R&D Clinical Supplies) Sanofi
* Dr. Joel Richard, Ph.D (Senior Vice President, Peptides, CMC & Engineering) IPSEN

* Lionel Jeannin (Device & Packaging Development) Novartis Pharma AG

* Andy Walker (Head of Device Technology) GlaxoSmithKline

* Dr. Pascale Gauthier, Biopharmaceutical Department, UFR Pharmacie, Auvergne University

*  Dr. Martin Folger (Head of Pharmaceutical Development) Boehringer Ingelheim Vetmedica GmbH
* Daniele Giorgi (Senior Global Purchasing Manager) Ferring International

ABOUT PYLOTE - Founded in 2009, Pylote is committed to green industrial chemistry in the mineral and ceramic chemical sector.
Through the range of its efficient PYCLEAR™ solutions, Pylote conceives and develops innovative mineral microspheres to sell solutions
which can be integrated into numerous consumer products. Pylote’s solutions have a major competitive advantage as they make the end
products smarter, by giving new and specific advantages and attributes to materials, with no change to the existing manufacturing process.
Pylote helps their clients, who are present in pharmaceutical, cosmetic, luxury, food or industrial markets, to propose end consumers with
more eco-friendly products that are greener, cleaner and safer. For more information about Pylote www.pylote.com
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